RESULTS: Overall, 5272 advertisements were transcribed and food and beverage
were the third most heavily advertised category (n=590, 11.2%). Among food and
beverage advertisements considered to be aimed at children and adolescents
(n=131, 22.2%), chocolate and bakery products were the most advertised food
category (42.0%), followed by soft drinks (26.7%) and yoghurts (16.0%) and
none met the nutritional profile outlined by the national legislation. More unhealthy
food advertisements targeting youth were shown in children’s non-peak time
and morning, and during news/commentary and entertainment programs. The
most frequent primary persuasive techniques were product uniqueness (26.7 %),
humour (24.4%) and fun (16.0%). Most advertisements showed a low use of
promotional characters, health claims and disclaimers, and a high use of brand
logos, product image and premium offers.

CONCLUSIONS: Portuguese children and adolescents are potentially exposed to
large numbers of unhealthy food advertisements on television, despite marketing
regulation and restriction policies. Continuous monitoring is essential to evaluate
the effectiveness of food marketing restrictions in Portugal.
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INTRODUGAO: No dmbito do Projeto MEDITA - "Dieta Mediterranica Promove
Saude", desenvolvido pela Comisséo de Coordenagéo e Desenvolvimento
Regional do Algarve, a Administragéo Regional de Saude do Algarve, IP (ARSA),
a Universidade do Algarve e o Servicio Andaluz de Salud, foi realizada uma
intervencao a nivel das Maquinas de Venda Automatica de Alimentos (MVAA) em
todas as Escolas Secundérias (ES) do Algarve, sob a responsabilidade da ARSA.
Considerando um dos objetivos do Programa Nacional para a Promogéo da
Alimentagao Saudavel, foi nosso propdsito modificar a disponibilidade alimentar
no referido ambiente escolar.

OBJETIVOS: Melhorar a qualidade nutricional da oferta alimentar nas MVAA em
todas as ES do Algarve, através da promogao da Dieta Mediterranica.
METODOLOGIA: As 18 ES do Algarve abrangem uma populagéo escolar de
12000 alunos, sendo que 10 das quais apresentam MVAA. A avaliagao da
qualidade nutricional da oferta alimentar nas MVAA foi realizada agrupando
os alimentos em dois grupos distintos: “Géneros Alimenticios a Promover” e
“Géneros Alimenticios a Nao Disponibilizar” (incluindo os géneros alimenticios
a limitar), com recurso aos critérios propostos nas Orientagdes para Bufetes
Escolares da Diregao-Geral da Educagéo. Foram analisados 378 parametros,
em dois momentos, antes (2018/2019) e apds (2019/2020) o desenvolvimento
de uma intervencéo, a qual foi desenvolvida com os 6rgdos de gestao das ES
ou dos Agrupamentos de Escolas.

RESULTADOS: Apds a intervengao, observou-se uma taxa de variagdo positiva
(84%) quanto aos “Géneros Alimenticios a Promover” e uma taxa de variagéo
negativa (-24%) quanto aos “Géneros Alimenticios a N&o Disponibilizar”.
CONCLUSOES: A intervengao a nivel do Ensino Secundario constitui o derradeiro
momento para desenvolver atividades de promogao da alimentagéo saudavel
em contexto escolar. A modificacéo e modelagao da oferta alimentar em MVAA

constitui uma janela de oportunidade para melhorar a qualidade nutricional dos

géneros alimenticios a disponibilizar.
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INTRODUCTION: Adherence to the Mediterranean Diet (MD) is expected to be
health beneficial, while excessive sodium consumption (SC) appears to decrease
life expectancy.

OBJECTIVES: To evaluate MD adherence and its association with SC, considering
sex, age and educational level.

METHODOLOGY: Cross-sectional observational study accounting 493 participants,
from adolescence to elderly. MD adherence was assessed with the Portuguese
version of the Prevention with Mediterranean Diet tool (PREDIMED). SC (mg)
was calculated using the Food Processor program. Sociodemographic data
was collected by questionnaire.

RESULTS: Adherence to MD was 15%. SC is significantly higher on those who
meet the MD criteria related to olive oil consumption (2048 mg vs. 1870 mg,
p=0.014). Women who satisfy the MD criteria related to olive oil consumption
(1773 mg vs. 1632 mg, p=0.0014), fish and seafood (1892 mg vs. 1610 mg,
p=0.023) and white meats (1859 mg vs. 1473 mg, p=0.018) present higher SC
values comparing to those who don't. The same result was found in children/
adolescents who meet the criteria related to olive oil (2112mg vs. 1782 mg,
p=0.035) and fish and seafood (2084mg vs. 1739mg, p=0.035). Elderly who
satisfy the MD criteria for wine (1669 mg vs. 2105 mg, p=0.039) and nuts
(1610 mg vs. 2149 mg, p=0.013) present lower values of SC and those who
accomplished the criteria for white meats present higher levels (2170mg vs.
1425 mg, p=0.007). Those who completed secondary education and meet the
criteria for olive oil (2166 mg vs. 1679 mg, p=0.014) and red meat (1623 mg vs.
2129 mg, p=0.029) present higher levels of SC. Those who didn’t complete 3¢
cycle and consume preferentially white meats present higher SC levels (2210
mg vs. 1243 mg, p=0.007).

CONCLUSIONS: Adherence to MD doesn’t necessary imply lower SC, suggesting
that health food behaviors are being contradicted by other detrimental actions.
These results stand out the urge to plan measures to promote MD adherence

concurrently with a reduction of SC.
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